AMANDA CHENG
amanda.cheng@duke.edu | 909.530.5669
EDUCATION
Duke University	         B.S. Expected in 2029
B.S. in Computational Media		                            Durham, NC
· GPA: 3.85/4.00 
· Relevant Coursework: Data Structures and Algorithms, Intro to Computer Science, The Art of Storytelling

Flintridge Preparatory School	         Aug 2021 – May 2025
Dean’s List	  	         La Canada, CA
· GPA: 4.34/4.00 W  SAT: 1510/1600 (Math: 750, Reading: 760)
· Honors: AP Scholar with Distinction, Academic All American, Public Forum CA Finalist, Scholastic Gold Key

Pasadena City College	          Aug 2022 – Aug 2024
· Relevant Coursework: Introductory Psychology, Interaction Design, Marketing				           Pasadena, CA

WORK EXPERIENCE
Hydra+19 		                Apr 2026 – Aug 2026
E-Commerce and Marketing Intern							  Chino, CA
· Managed day-to-day operations across Amazon, Instagram, TikTok, and Shopify for a pre-launch DTC brand
· Designed and developed company website (Figma → Cursor), migrating off Shopify to cut $40/month in recurring platform fees 
· Launched Instagram and TikTok from zero, growing organic reach to 2.7K and 1.5K accounts respectively within one month using trend research (audio, formats, transitions) and hashtag/caption optimization to expand audience without paid promotions
· Directed, shot, and edited ~200 photos and ~50 short-form videos across 5 on-location shoots in a 5-day sprint,  producing a 2-month daily content backlog (carousels + short-form video) while overseeing full creative direction to align with brand identity

Merigold Nutrition			         Mar 2023 – May 2025
Consumer Marketing Strategist, UI/UX Designer				                    Chino, CA
· Organized product presentation and optimized e-commerce website to support intuitive browsing and customer decision-making, facilitating 2,000+ orders and $20K revenue in first month
· Developed, maintained branded digital assets to ensure consistent visual identity across product pages and marketing channels 
· Conducted competitive research and user behavior analysis to inform site structure and merchandising strategy 
· Designed 20+ product labels with a focus on visual hierarchy, clarity, and brand alignment

Li’s Ballet Studio			        May 2021- Apr 2024
Brand/Visual Designer				        Temple City, CA
· Designed and launched company website, optimizing layout and navigation to enhance user experience for 200+ global visitors
· Communicated with stakeholders to ensure brand consistency across digital and physical merchandise collections
· Created visually cohesive merchandise for 500+ dancers, aligning with existing brand identity 

Prime Time Basketball Association	        Jun 2023 – Sept 2023
Marketing/Content Creation Intern		          La Puente, CA
· Produced 50+ digital assets and site content updates, ensuring easy user navigation, visual consistency, and timely execution 
· Analyzed engagement metrics to refine content strategy and improve user interaction (2x engagement growth) 
· Managed social media growth from 1K → 2.5K followers through trend-aware, audience-focused content 

LEADERSHIP AND INVOLVEMENT
Duke Business of Retail Society 							                Jan 2026 – 
Vice President of Digital					             Durham, NC
· Researched and analyzed emerging fashion trends and consumer behavior to inform weekly, trend-driven editorial content 
· Designed visual graphics for our fashion blog website and Instagram, maintaining strong brand identity and cultural relevance
· Cross-collaborated with the marketing committee to align all visuals and strategy between the blog and the broader DBRS brand 

Flintridge Preparatory School				          Aug 2023 – May 2025
Public Forum Debate Captain					         La Canada, CA
· Mentored 20+ students to enhance public speaking skills and compete in statewide junior varsity debate tournaments 
· Organized skills lectures and topic analyses on rotating monthly topics about international and domestic policy
· Drafted materials and guides to help students learn efficient research strategies and communication techniques 

SKILLS & INTERESTS
Skills: Chinese (proficient), French (intermediate), Excel, Adobe Creative Suite, Figma, Python, Shopify, Wix, Final Cut Pro, Procreate
Interests: competitive ballet and contemporary dance, color grading in cinematography, collaging, sketching, budget traveling, rebrands
